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2. AREFBEONE

HEEER - BN

=TT+ D DEAN(ZFATE)RER(DBA)EER (UoEW)) ([CDWTER(DM)EFE
»HB(SheD) To strengthen understanding of basic Marketing theories and practices.

N—T7F+ 2IDEER D<K DBA)CDNT, WAB(ZSEDTIS)DT A AAvS 3> EHH

2EROABEME  (UNUV)FAR(TAZY D)ERIBINS(EUXBNS)iEDHS(TIHD) Proceed class through
mutual discussion and case studies.
IIAN ETE)VPEVIDWVWED)DBR(EW)ICEB (MK L S)UIEEBIE(LCS)ICDNT
IBEERADSE J ’ A1 BE(=E)PELWI( YDBR(ZLY) .%é( < SIS E.( 3) ES
H(UotA)9 D Study what you have learned at side-business and shopping
B LS EEE ﬁ(C(Dn(C)Fu‘iEE(B/uEL\)%‘\E‘a‘ﬁ(b\b%)%}%ij(%‘fb) Always think about the theories in
your daily life
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1 Hh&IERISD Understand what
marketing mix is

4P DESHE (BL\ITSELY)  Alignment of 4P




HREER (BLWOARLEL)
ZIBfEYSO) Understand
Pricing policy

R - H—EXDIMME & (FAIH ? What is a value of product/service in
the area of digital business ? IV —T 5+ > T3 ?

HREBR (BFLDABWLEL)
ZiEfRI 5@ Understand
Pricing policy

P L C (Product Life Cycle) & (3ah ?

HREBR (BFLDABWLEL)
#=IBEfE95®) Understand
Pricing policy

JS5> RégBg  brand strategy & (Ffalh ?

fEAgEEE (< BAD P )
E(HMINZIBRET DO
Understand pricing strategy

ffitgaiRsdA  How to decide selling price

fEAgEEE (< BAD P )
E(HMANZIBRET DO
Understand pricing strategy

ZOMDEAEAEZR (M < IF> TLEDWLA)
price decision

Other factors affecting

fEAgEEE (< BAD P )
E(HANZIBRET DO
Understand pricing strategy

ZIFNUEFENS70 ?  Cheap pricing sells well?

B (Dw>DD) FrRILI
REBRIT DO

FOEE (AN ? What is distribution channel?

B (Dw>DD) FrRILI
REIBRIT DO

D3PEDESH (BT S3ELY)  alignment with other 3P
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IRFHBEBER((FAIENEL LA
Hune<) ZEFEITD0
Understand sales promotion
policy

11

BRSERME & (FAIDN ? EATRSENS DN ?  What is sales promotion
policy? What kinds of sales promotion are there?

HRFEIEEBER((FAENES UA
Hune<) ZEFEITDQ
Understand sales promotion
policy
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IRFHBEBER(FAIEVEL LA
Hune<) ZEFEITDQ
Understand sales promotion

LE(TS K<) advertisement 1 > /X—> campaign
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BERHIFOREZIRRT D
Understand how to maintain
customers

BEEHIF(CET e <L) (FESWPH>TRSBH ? How to maintain existing
customers
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#%HAsRER  2ND Term
Examination

15

T #BEEFEESH Review
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